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Media relations

Communication Training for Alpine
Space project partners
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How to make your
project newsworthy

You canot change what
journalists think is news |

You CAN try to
understand

A How they think
A How they work

Adapt and present your
messages to fit their idea
of news
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News must be
newsworthy

Why would people be interested in your
project?

How will your news touch your target
audiences?

Tell your story creatively:
A Make them care
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Think like a journalist

PR is a lot like journalism

A Analysing complicated information
A Making it interesting

A Telling a story people want to hear

A A good press release is a lot like a
good news story
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What makes a story?

Understand how journalists think

A Very alert to what their readers/viewers
want

A Readers/viewers are customers, and the
customer is always right

A Editors harass journalists to give readers
what they want

Very important to present yourself as

a way to give their readers/viewers a

great story
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What makes news?

People

What impact is
your project going
to have on




A New initiative A New trend
A An improvement A Success stories
A New service A New policy

A Problem that needs
tackling
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Pitching It
It Is their news, not yours

Talk about them, not you

Say what a great story this is for
them

Say It like you mean it
Get to the point

A Journalists are busy
AThey decide fast 1 f 1 t06s n
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Busy, lazy, or both

Show them you have everything they
need to make a story
Quotes

Colour

Visuals

Humanity

Context

Pictures

Statistics

Interview opportunities
Anecdotes

Details

Case studies

A
A
A
A
A
A
A
A
A
A
A
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Workshop |

Turn one of your project
messages Iinto a story idea that
the journalist will want to tell
their readers/viewers
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Break
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The media

onal Newswires

Regional DOWJO!

EU media

The Press Association

EuropeanVoice.com

Television

pinnacle


http://today.reuters.com/news/default.aspx
http://www.dowjones.com/HomePage.htm
http://www.bloomberg.com/
http://www.pressassociation.co.uk/
http://www.lpvnet.de/

Specialist media

Trade press
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http://www.lpvnet.de/

Media relations
tools
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Press releases

90% of press releases sent to
media end up In the bin
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Press release text

Make it interesting
Include a quote
Facts & figures

Easy to read and
understand

No jargon
Keep it short
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Briefings
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Interviews
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Press trips
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ase studies
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pinion editorials

ansion has added vitality to the Furopean Union and
it is now vital to deepen the integration ithas brought

about, writes Donald Tusk

ive years on, we can safely

say that the decision to

undertake the greatest

enlargement in the EU’s

history was a step that in
every respect was right and beneficial.
Tt was a major milestone on the road to
the final goal, unifying this part of the
world. Everyone in the Community has
benefited.

‘The accession of the ten states,
including eight from central and
eastern Europe, has significantly
boosted the competitiveness of the
EU’s economy, laying solid foundations
for sustainable development and
prosperity as well as contributing to
the continent’s stability and security.

As a result, the enlarged Union is
now better prepared to face its current
and future challenges. One shudders to
think what the financial and economic
crisis would have been like if Europe
was divided geopolitically and
fragmented politically. The economic

cohesion. With its record of success
and faced with this new test, it seems
natural that all EU member states
should now aspire to bring to a close -
not just symbolically, but in real terms
- a post-accession period in which new
and old EU countries remain divided,
albeit less so.

Ending these traditional divisions in
Europe depends on deeper integration,
as it is only through integration that
we have a chance of real security.

Externally, enlargement has
demonstrably strengthened Europe’s
position on the global economic stage,
securing greater influence to shape the
future. The efficient inclusion of the
EU’s new member states into the
internal agricultural market and the
Common Agricultural Policy has
strengthened the Community’s position
on international markets for
agricultural products.

Thanks to enlargement, Europe’s
voice today is even better heard on the

in world policy can be implemented
over the head of the EU, and Europe’s
own responses to global crises and
threats, including terrorism, are swifter
and more effective.

Within the EU, enlargement has
brought more than just new
investment opportunities; it has
brought benefits to everyone. Workers
from the new member states have
gained from better employment
opportunities domestically and abroad,
while countries that decided to open
their labour markets have benefited.
The expansion of the Schengen zone
has given everyone a greater sense of’
one of the EU’s fundamental ideas, the
right to move freely across a united
Union.

Pre-accession funds, and now
structural funds, have allowed new
member states to accelerate the process
of modernisation and improve their
economies’ competitiveness. In effect,
enlargement has given them a chance
afforded to western Europe first by the
Marshall Plan and then by decades of
economic integration.

Not all the assumptions, plans and
visions related to integration have been
successfully brought to life in these five

Enlargement has energised Europe

for the new, less-prosperous EU
members. We also frequently differ in
our assessments of history. The search
for full understanding on these issues
will be long; as it will be on identity,
enlargement and energy security.

Like other member states, Poland
wishes to preserve its identity within
the European family. We view equality
of development opportunities for all
member states and European regions
as a central value. We want to reinforce
the EU's soft power by, inter alia,
remaining open to further
enlargement. We will persevere in
persuading other member states of the
need to develop a uniform, pan-EU
energy policy.

But the driving force in these efforts
will be the idea of solidarity.
Enlargement corroborated the
continuing timeliness of Robert
Schuman’s words that solidarity is the
raison d’étre of European integration.

During its five years as a member
of the Community, Poland believes it
has managed to enrich the
understanding of this value and its
fundamental significance for an ever-
closer Union.
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Editorials & Opinion

New Deal for Clties

Exhibition Place:
A success story

The waterfrant developroent rorpecation struggling te rejuvenate To-
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Competition alone
will not give you
that cutting edge

From Prof Robert Hunter Wade.
Sir, Martin Wolf, foliowing William

Lewis, argues that the prosperocus
countries achieved prosperity because
theyv instituted “remorseless,
pervasive, fair and open competition”,
while the poor coantries did not
(“Competition would gverthrow the
tyranny of vested interests™, January
18). “Pelicymakers”, especially in
developing countries, “need to
understand that the aim of policy
must not be to nurture specific
producers. but to promote the
inferests of consumers and, so.
compeiition.”

This is dangerously one-eyed. The
export sectors of Japan. South Korea
and Taiwan became super-competitive
not simply because they were exposed
to competition in foreign markets.
Many of the higher-tech. higher

Not to be relied on

capiial-intensive sectors benefited
from intensive and sustained public
support in the earlier stages, so that
theyv could ramp up production to the
point where their economies of scale
matched those of established
producers elsewhere. Without that
support thev would have been less
likely to succeed. Equally, these
governments co-ordinated investments
so as to create agglomeration
econamies whereby the presence of
one company or industry conferred
unpriced benefits on linked domestic
companies or industries. For a time
domestic consumers had to pay

hizgher prices for domestic substitutes
for imports as the condition of the
producers getiing established in
export markets.

Competition is indeed an important
part of the mix, and may even be
sufficient in some sectors. But in the
general case, relying on compedfition
alone is like relying on one blade of
the scissors to do the cutting.

Robert Hunter Wade,

Professor of Political Economy,
Development Studies Institute,
London School of Economics,
London WC2A 2AE

pinnacle

PUBLIC RELATIONS




Advertorials

EUROPEAN TERRITORIAL COOPERATION

THE PROGRAMME IS CO-FUNDED
BY THE EUROPEAN REGIONAL
"DEVELOPMENT FUND

No bravery required

A new way to invest in Russia’s growth fundamentals
means corporate bonds can be a bold move,

not a leap of faith.
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B-rolls & project videos

Alpine Space Programme

oject Information

! About the { The ip
: : ; center

programme Projects

investing in your future

Home > Information center» Programme publications > The programme FILM
Alpine Space Programme - the film
The Alpine Space Programme film is available in English and in all Alpine languages. It is produced in a 2, 4 and 10 minutes version. *

Below you can see the English 4-minute version. The remaining versions are ready for download. As FLASH files they are compatible for
the most common players such as ¥ VLC Media Player, ¥ RealPlayer,  Windows Media Player and [ Apple QuickTime.
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Television opportunities

DISCOVER THE CURIOUS RELATIONSHIP BETWEEN THE
-.- - n

BRITISH AND THE SEAS
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Creative angles
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Reports, research, surveys
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Use other news stories
as a hook
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Exploit quiet news
times
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Calendar events
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Case study
Bird

A The BIRD project decided to use a modern
design

But...

A How could they convince the birdwatchers
and other stakeholders that this was the

best thing to do?




BIRD - Steps

Inform & explain to leaders of bird
societies

Inform media - press conference

Continue dialog with society leaders to
help convince them

Use as advocates to tell other stakeholders
Maintain media interest
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Workshop Il
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BB RemCo

Building business in remote
communities
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Planned project
activities
Setup a task -force of successful
entrepreneurs to:

A Discuss the problem and find

solutions
A Develop business ideas that could
be used by rural communities

A Be mentors to business start

| | Re: 1103
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Planned project
activities

Empower local
communities to
help themselves
through seminars,
training, sharing
knowledge

Set up a web -site

Arrange a series of
visiting business
dOsurgeri eso
workshops
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Audiences

Remote communities

Politiclans 1 local, national, Brussels
Business leaders

Schools and colleges

Business support groups
A Banking sectors, trade associations, etc.
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